ST E P H E N LI N T N E R ) stephen.lintner(@gmail.com @ (404) 277-0190

CREATIVE DIRECTOR

EXECUTIVE
SUMMARY

I'm a creative marketing leader with

deep experience building integrated
campaigns across brand, digital, social and
performance channels.

Known as a collaborative partner to senior
marketing and brand leaders, | focus on
turning business goals into clear creative
strategy, leading strong teams, and
delivering work that connects culturally
while driving real commercial impact.

EDUCATION

The Creative Circus
Copywriting, 2018

Furman University

B.A.in English, 201

AWARDS
& RECOGNITION

Cannes Lions
The One Show
Effie Awards
ADC

Clios

AdAge Creativity
Webby

Shorty

AICP Awards

EXPERTISE

Creative & Brand Strategy

Creative & Brand Storytelling
Integrated Campaign Development
Content Production

Team Leadership & Talent Growth
Cross-Functional Collaboration
Content & Channel Strategy

Creative Operations & Process Design

ﬁ 1703 Defoor Avenue NW

Atlonta. GA 30318 @ www.stephentlintner.com
anta,

EXPERIENCE

Creative Director

Fitzco | 2021 - Present

HIGHLIGHTS

Led creative strategy and execution for multi-million-dollar accounts across CPG, energy, QSR and retail.

/\/\anaged and mentored a cross-functional team of mu|tip|e creatives (copy7 art/design, studio), improving retention
and performance.

Partnered with account, strategy and client-side marketing leaders to deliver integrated 360° campaigns across
paid, owned and earned channels.

CLIENTS
Murphy’s Naturals, Glanbia Performance Nutrition, Welch’s, SYLVANIA, Southern Company, Camp Sunshine,
Checkers & Rally’s, French’s, Shipt, MedExpress

Senior Copywriter
GSD&M | 2019 — 2021
HIGHLIGHTS

Led creative development for national brand campaigns across broadcast, digital and social.
Collaborated directly with brand, media and production teams to ensure creative aligned with marketing objectives.

Contributed to one of the most culturally impactful QSR launches of the decade (the Popeyes Chicken Sandwich).

CLIENTS
Pizza Hut, Popeyes, FCA Dodge, Food Lion, Avocados From Mexico

Freelance Copywriter
Self Emp|oyed | 2017 - 2019
HIGHLIGHTS

Delivered copy for website launches, digital campaigns and learning programs designed to drive customer
engagement, brand clarity and organizational growth.

Created a new brand identity and tagline for UTC’s Rollins College of Business, supporting a clearer value
d ntity 8 8 pp g
proposition for prospective students, faculty and partners.

Worked directly with clients and stakeholders to translate complex business goals into clear, actionable messaging
across channels.

CLIENTS
Delta Air Lines, Fiserv, P&G, Big Green Eqg, UTC Rollins College of Business, Tiffin Motorhomes, Piedmont Healthcare,

The American Cancer Society

Copywriter & Account Manager
Jackson Spalding ‘ 2012 - 2017
HIGHLIGHTS

Oversaw content development and strategic direction for the Orkin Commercial Services website redesign. Led
Orkin’s B2B content marketing efforts, through the generation of e-books, listicles, infographics, etc.

Helped announce the highly anticipated partnership between Delta Air Lines and Airbnb. Drove seasonal revenue

growth through contributions to routine fare sale campaigns.

CLIENTS
Orkin Pest Control, Delta Air Lines, Atlanta Braves, Federal Home Loan Bank

Digital Copywriter
Rosemont Media | 201 - 2012
HIGHLIGHTS

Managed content calendars and drafted web copy for clients in the elective healthcare industry. Tracked search
performance and optimized content based on SEO analysis.



